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Increasingly important in aiding the understanding of communities, this paper aims to define ethnography and ethnomethodology, as well as outlining some of the factors within an ethnographic framework which work to ensure a conversation is successful.

Ethnography is defined as: “A branch of anthropology dealing with the scientific description of individual cultures” (http://dictionary.reference.com/browse/ethnography) and links with Gumperz and Cook-Gumperzs’ view (2008: 532- 545) that traditional sociolinguistics has close links with anthropology. It is important to note, Wardhaugh adds, that ethnographic research requires the first-hand investigation to be recorded (2006: 249). Without doing so, how can future generations learn of these findings? 
Ethnomethodology, Wardhaugh explains, “Is that branch of sociology which is concerned, amongst other things, with talk” that is viewed as supporting reality and refers to the methods used in ethnographic research by researchers to understand how and why communities use speech and gestures, in an attempt to better understand the world. 
Hymes (1974, cited by Wardhaugh, ibid: 247- 249) uses the acronym of SPEAKING to discuss eight important factors in understanding all the factors that are relevant in understanding how groups use these speech and gestures to achieve their aims (Wardhaugh, ibid: 247). 

Setting and scene refers to the time, place and the abstract psychological setting” of talk (Wardhaugh, ibid, 247). An event may occur at a set time and at a set place, such as the Queen’s Christmas Speech. Likewise, one can sometimes establish the location and time from part of what is said. Hymes (ibid) argues that the scene can be changed with the formality and activities of a speech event.

Participants are those involved in a conversation – both those speaking and those who do not speak, but are nevertheless involved as they listen to, and are aware of, the conversation. Wardhaugh (ibid: 247) explains that the roles of participants can change depending on the type of conversation, such as two-person, a ‘dressing down’, speeches and classroom discussions.

Ends are the recognised and agreed goals that the participants are working towards. However, whilst the participants may be involved in the same conversation, their aims may vary greatly. Wardhaugh (ibid: 247) uses the example of a courtroom, stating that a defendant will wish to claim his or her innocence, whilst the defendant seeks to convince the court of the defendant’s guilt.
An Act sequence explores “the actual form and content of what is said”, arguing that different occasions and contexts produce a different variety of language. For example, a classroom discussion between classmates will differ to that of friends talking on the street (Wardhaugh, ibid: 248). 

The Key of a communicative event relates to “The tone, manner or spirit in which a particular message is conveyed” (Wardhaugh, ibid: 248). This includes joking, seriousness, and sarcasm. However, it can also include body language such as gesturing, or simply a participant leaving a conversation.

Instrumentalities are the methods used by communities in talk. Wardhaugh (ibid: 248) explains that groups may make use of different formalities, codes or make choices such as being silent or loud. Sometimes, he continues, the strategies employed may be ‘switched’ within the same conversation.
The Norms of interaction and interpretation are the particular behaviors and practices within a society, and how they are viewed by outsiders. For example, the traditional American evangelical practice of shouting during worship differs to the English practice of remaining silent for much of a service. Wardhaugh (ibid: 248) explains that it is only when one becomes familiar with (and educated in) other cultures that awkwardness and breakdowns within communication can be avoided, or rectified. 

A communicative event’s Genre refers to a particular type of utterance. For example, this could be a proverb or riddle. Wardhaugh (ibid: 248) states that these are “all marked in specific ways in contrast to casual speech”. However, the terms can be used outside of their respective genre, such as in Wardhaugh’s example of a person being asked to “stop sermonising”.

The importance of these factors, ethnography and ethnomethodology can be seen in Wardhaugh’s comment that: “What Hymes offers us in his SPEAKING forumula is a very necessary reminder that talk is a complex activity, and that any particular bit of talk is actually a piece of ‘skilled work’” (Wardhaugh, ibid: 249). In understanding that different cultures interact in different ways, one must therefore be aware of, and sensitive to, these factors. It can be thought that a conversation is thus only successful when both parties achieve their goals – and, moreover, that when a conversation fails, it is due to the neglect of a factor.
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